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PART A: ATTEMPT ALL QUESTIONS [ 10x2=20 ]
1. [Write the full form of MIC? From which industry it was released

in 19847
MICHT 0 &9 ford? 1984 % =8 b waivr & s G
TT T2

Differentiate between positive and negative lapse rate?

HPTHAF AR THLHF TH2L F a9 9T T2
=

Define food web?

FEdT FT g F2

Write down the name of most potent greenhouse gas?

FEATRITA e & 1 am R

Define the climate change? Also write the full form of COP.
SAaURadd & I F92 drerdy w57 AR T
ferferm)

What is “phantom pile” concept?

In which year environmental protection act came into force?

8. |Write down the limit of Noise for commercial areas in day and

night?

R —— asn ¥ frw R @k 9§ 9 f dmy

fofee? '

Who coined the term biodiversity and biological diversity?

Stafafaear st Afas ffewar s e @

10.| Write the full form of WCED?

WCED %7 quf &7 fore?

P.T.0]
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PART B: ATTEMPT ANY FIVE QUESTIONS [ 5%10=50 I

1.

Write on obJectmtv vs sensationalism in risk reportmO‘?

i fafEr & Soregar 39 gaaaeaT X R

Define ecosystem? Discuss the structure of ecosystem in detail.

'iliﬂieilia$ GES %T qi«\%qlf\lqa qw::? qlf\{ci'«i a?r =T %\F

-

AT FFT HIAT

Define water pollution? Highlight the causes, effects and control
measures of water pollution?

STAYFA AT GEATT F92 STo9Eq0 F O FT0, WAET A
ﬁvnvr F IAAT TL TR I

Discuss the important methods of water conservation and
management?

STAHLAT T AT F Hgd ‘jUf SRETC Tl To 2

N

Describe in detail the Air (Prevention and control of pollution)
act.

A (VTR aTEi =) At 1 feae ¥ 9ol
Ll

“Minining is a robber industry” Justify the statement.

"R uw g =T 2w w6 difEe

Write an essay on the topic “From unsustamable to sustamable
development’ e

vireae T ¥ waat fe g T e R |

. .'h.f

Dl g

-
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1. Multiple Choice Questions (McaQs) (All questions are compulsory) (1x15=15Marks)

1) Which Communication concept refers to the selective exposure to media content that aligns with existing beliefs? = Ht H9TT srauTComT Hivgar
Wﬁ%wﬁ%mm%wwahaﬁwﬁﬁwé? '

a. Selective retention sarTer wiareror b. Agenda-setting Tt Y TaroET :
¢. Selective perception sr@wTeR=: T d. Selective exposure Tt g% st =7 fraor

1) What is the purpose of the "magic bullet" or "hypodermic needle" model of communication? F=R ¥ "&fr o a1 "gravie i 5" wiee &7
ILIT T P .

a. To emphasize the importance of feedback Fred ¥ wger 7 W< 37
b. To highlight the role of gatekeepers greateit #t gt T sTer TR

c. To explain the direct and powerful influence of media on individuals =R T FHR4T ¥ weaer st sifRperTeRt wuTe Y FTEt wT
d. To promote interactivity in media $fRar % sraxfareferar v a@rar T

) What is the primary goal of media literacy education? Htfe=r wreraT Rver 77 sTafaF oeg F4T &2

a. To promote critical thinking about media messages Rt &2sit ¥ a1 # sTev=vTeR T Fr F@TAT 27
b. To increase media consumption st # war ey ¥ fre ‘

¢. To control media content #ftfear arrft #t Frifar = ¥ R \
d. To encourage censorship @< Y Sreafya Far

IV) In the context of mass communication, what is the "third-person effect"? STE=TT ¥ 62§ #, "fre =fRe w1 e 1w dr

a. The idea that media messages affect others more than oneself 7g R fis fifRar 3T e 3 iy ZE R W §
b. The belief that media content is always accurate @ farer fis iR wrsht ghvem vt At g

c. The tendency to seek information from multiple sources % &raY & TTFTE WTE For &t wafr

d. The influence of media on public policy ardsf® ¥ a fifar Fr yamg

V) According to the spiral of silence theory, why do Individuals conform to the majority opinion expressed in the media? ATEerT frgia ¥ afe ¥
FFAT, = MR ¥ = agom i T ¥ gy w4 g § ‘ o

a. Fear of social isolation &TATS ST 7 &< b. Desire for independence we=rar #t RIGG
c. Lack of exposure to media content Htfear aTft ¥ W saRReea o worgw WA A W d.A strong sense of individuality

Vi) What is the purpose of the "cultivation theory" in mass communication? SIFESTT ¥ "qTemT Rt =7 S¥ew =v 0

a. To explain the role of gatekeepers in media #tf3a # grearet H s i =rer v '

b. To analyze the effects of long-term exposure to media content #tRar wrwrft-3 drefaforr washr 3 wara w7 Rgww T
c. To promote cultural diversity in media Htfzar & wiegfas Rfrear Fr agrar 27 C

d. To encourage audience participation sf=t #t wrefterd <t SrenfRe aar

VII) What is the significance of the "Lasswell Formula" in mass communication? SRR & "erredet AT HT =T A &7

a. It outlines the process of media convergence =g ¥tf¥ar s £t wfimr it wwaT weqe wear L4 %

b. It emphasizes the importance of gatekeeping @ greuTer ¥ Wge T W% a7 &

¢. It describes the components of communication: Who, Says What, In Which Channel, To Whom, With What Effect ¥g €91 ¥ w2 7 qoby
FIAT §: T, F4T Tgar ¢, B e A, By, e ‘

d. It theorizes the effects of media on society ag wmr wx stfRa & st a7 Rregiar weqr et &

VIll) According to the agenda-setting theory, what role do the media play In shaping public opinlon? T eT-}RAT R ST, TANT FT 3TH1C 37 3F
Wz wm i A 2 ,

a. Setting the agenda for political candidates Toritfm Inflaart ¥ Rro udier Ruifa s

b. Determining the order of news stories TamaTt w1 wmr Auffa wear

c. Influencing the audience's perception of reality aefmt Y areafammar Y ereo sy wwifier o

d. Encouraging censorship da<farT #it MertiRe wear

[P.T.O)



IX) What is the primary function of the "uses and gratifications" theory In mass communication? = % IR 3 agR" Rgra =1 wrafifs st

TR

a.To analyze the impact of media on behavior@mﬂﬁﬁm%mﬁr%@'ﬂ‘ww . : '

;J;e‘rro understand how individuals use media to fulfill their needs T T 5 g B =1RRp sroeft et oy T F F forg HfRar Fr s
N ?R%‘% 8 :

¢. To criticize media content it art it s T

d. To regulate media ownership #fEar wafiea 7t R wo

X) Who is known for the concept of "selective exposure" in media studies? ¥R sreraT # " w3 Y e % forg F ST STar &7

3. Marshall McLuhan wrsfer e b. Paul Lazarsfeld wier wrromefthez
c. Eli Pariser weft ¥ d. Noam Chomsky =t sthref

X1) In mass communication, what does the term "framing" refer to? ST ¥, "I 17 A e | g
-~ a. Controlling access to information AT % w5 A it wwar ' '
b. Shaping the way information is presented st TEIR A F TOF ¥ rep7< 27 '
¢. Analyzing media effects R wrat a7 fagor
d. Creating a global village through media st 3 sy A T AR w1 1 o

XII) What is the significance of the "cultural imperialism" theory in mass communication? STHAT & "HiEg ararerare” R T T HEA 7
a. It emphasizes the importance of cultural diversity in media arg sftfRe & wiegfaT Rrfear HE 9T K AT

Xill) Which communication model suggests that media has the power to shape public perceptions and agenda? T+ & HATC wiee TaTar § f fifar
ﬁqﬁaﬁmmmqﬁ%ﬁwéﬁﬁaﬁﬁ%

a. Linear model &= #teer b. Two-step flow mode! Zr-wrufiar warg wewr
c. Agenda-setting model TieT-aféT mieer d. Transactional model ¥9-37 s

XIV) What does the term "media convergence" mean in the context of mass communication? ST & e § iR sty ersg =7 w7 o 7
a. The merging of media companies 2t St o7 e

b. The blending of different media forms into a single platform ff¥rsr stfear %1 wfewsror w v & aar g

¢. The decline of traditional media wrtwfes sifRar 71 AT

d. The globalization of media content R wrft w7 3o

XV) Who is responsible for creating editorial cartoons in a newspaper? 3} TR O F yradny FEA T ¥ T 7 Rrerare &

a. Columnists TasTHT<Y _ b. Copy editors Hura=t it wRFAR FATE
¢. Editorial cartoonists &1 Frgfes d. Photojournalists ®I2Y warare
2. Answer in long (any three) (3x10=30Marks)

I} Explain Lasswell Model of Communication with suitable example. §9T< & aTeae wise Ay SYYH IR wige a7

1) Information is the key to Power. Justify the statement. AT, 2TRe it Foft 1 T 7 ity g fiffrm

Ill) Describe different types of beats in journalism. TGN § fRAftm Wﬁmﬂﬁmﬁml

IV) Newspaper is the most trusted form of mass communication. Justify the statement. THTSTX v == 367 qyaray Rt wreaw 31 ot
ey forg fifm

3. Answer in Short (any five) (5x5=25Marks)
I) Describe agenda setting theory. Qﬁ:ﬂ@ﬁnﬁr@amavhﬁl

!l) How Internet plays Important role in Mass Communication? SreRITe % $eie fv A wgeael sy vt &2

iy Feedback is the most important part of Communication. Elucidate. IS T AT Fr At R g ¥IE X

IV) Mention the ethics required to become journalist, TAFR T ¥ R s ARt a1 9vira = .

V) Mass communication influence public opinion. Justify the statement. SFE=TC Sr/r Y S9TRIT FrcaT R e v iR R R
V1) Describe barriers of Communication with example, F=IT< Ft qruTsit T warTgTTr AT aviT H3

RRA Ak o e
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Note: 1. Attempt all the questions as per given instructions.

Section A

[Max. Marks : 70]

Multiple Choice Questions (MCQs) [01x15=15]
S.No. Questions Option A Option B Option C Option D
1. was the first private channel In Zee Ty SunTv MTV CNN
South India. '
2, Which among the following Is not a Domestic ZeeTv Star Tv Sun Tv None of the
channel? above
3. was the original FM radio service In Columbla Mutual Yankee Network American
us. | - Broadcasting Broadcasting Broadcasting
System System Company
4. inaugurated the Bombay Lord . Lord Irwin Lord Dalhousie Lord
station of Indian broadcasting Company. Mountbatten Chelmsford
5. BCCC stands for British Content Broadcasting British Broadcasting
Complaints Council for Corporation for Content
Council Content Content Complain Complaints
Complain Council
6. Match the following. A:3,B:1,C4,0:3 | A2, B:4,C:1,D:3 | A:4,B:2,C1,D:3 A:2,B:4, C:3,
A. Aryabhata 1.1981 D:1
B. Bhaskara-1 2, 1975
C. Apple 3.1982
) D. INSAT-IA 4. 1979
7. Department of Space was established in | 1992 1982 1979 1972
8. In the year 1930, All India Radio was known as Aakashwanli Indian Indian Vividh Bharati
. Broadcasting Broadcasting
. . Company Service
9, Which among the following are the most Acts as a Acts asatheme | To create mood All of the
common uses of music in radio? background to a for a drama above
' scene or series
narration ) i
10. Radio and Television belongs to Human Mediated Group " None of the
communication. above
11. device is used to judge the TRP | People's Metric People's Meter | IPTV video service None of the
(Television Rating Point). _ ' above
12, Which of the following statement is incorrect? Only A BothAandC Only C All of the
above
A. INSAT 1A was launched by ISRO in 1984 and
it broadcasts radio and television programs. \
B, INSAT 1 B began the television broadcasting
in India after it was launched by a US space
shuttle.
C. In the year 1990, around 60% of the Indian
population has access to the television.
D. ISRO signed an agreement with NASA to
launch the SITE program In India.
13, The term broadcasting refers to varlous media alrborne a device which None of the
technologles transmisslon of produce radio above
radlo and TV waves
waves
14. | Earlier, , was Radlo Televislon Intermet All of the
considered to be the backbone of the above
communication Industry,
15, was India's flrst community Suryan FM Anna FM Kongu FM Loyola FM

radio operation from an unlversity,

[P.T.O]



Section B
Attempt any 3 Questions. Each Question carry 10 marks (3x10) = 30 marks

fo=gt 3 welf & TR QR 7R Wt 10 i BT 2 (3x10) =30 3/

Q.l. Write a detailed note on radio as a medium of mass communication.SFIAR &

A & Y H S R faxga fewh ki@
Q.2. Explain the role of vernacular press in freedom movement. WAl it H
YR HT9TS UG D1 4T B e S|
Q.3. Write a detailed note on Ncwspap‘ers and magazines i i
_ ' . gazines in the nineteenth century.
Il Tel & THRIR U= 81k uR@Tsl 1R ue faega A fRifdul
Q.4. Discuss the role_of Ne\_;vipapers' who played critical role in Indian Freedom
Movement. HRGII G 3figle & W H&W AYA 9 TR @ B
YiPehT IR =4 B
Indian media is addressing the real issues of rural people. Give valid reasons and

Q.5.
examples in support of your answer. YR HIfSTr arfior drn & ardfds HE’[ P33T
BT S0 IR & wHf & I adh wafed Iarexvl i

Section C.
Attempt any 5 Questions. Each Question carry S marks (5x5) = 25 marks

=gt 5 Ul & IR SHfoTe | TS U 5 Sip HT o (5x5) = 25 3@

Q.1. Write an article on traditional media in India.
YRd & gRuURe Hifgar i) te kg faRkau)
Q.2. What is Parallel Cinema? JHMIGR RAH1 182

Q.3. Define Documentaries also write about the various types of documentaries.
eIt @t TR &3 Td gaifer & fafia TRl & aR & fofag |
Q.4. What is Media Convergence?
Hifear waoig o1 87
Q.5. Discuss about A.LR.

T30S, 3R, TR =4 x|

Q.6. Write a note on Cable Television in India.

YRA & P eoiifdor UR T fewuft ferfeg|

AhEAhkkhAvhd
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Note: 1. Attempt all the questions as per given instructions.
Section 1
Answer in short / Ifére e ford | [01x15=15]

1. YR H UohIRId YT THHER U &1 14 fIRaT | Write the name of the first newspaper published in India.
T8l &1 TyH TR U3 & UDIRId §9{1? When ‘was the first Hindi newspaper published?

IAE IR EIEIES UOIRIAT & AT a1 Wrrite the names of two Hindi news agencies. !
AR {69 H8d 87 What is news?

tﬁ'ﬂ?g’é’ D1 T B8l ATl 82 What is a feature page called?

THGH DH Bl ®, U@ 9199 H foRg | Write in one sentence who is an editor?

e difsar s T 3T HEY %'? What are the two main parts of print media?

& fiie difEar o1 s ot =Y | Wi | Why is radio not considered a part of print media?

9. fifc Hifear fd Fed 82 What is print media?

10. Harcard f&d Had %? Who is called a correspondent?

11, TR JH1GH DI MRS &7 87 What is the responsibility of news editor?

12. fifgar & = T 317 DY 8?2 What are the three main parts of media?

13. AR oG & HF=d1F gRay dd 8? What are,the main clements of news writing?

14, 321 T BT ST 82 What is called intro?

15, fop qgas‘r AR UF &1 3TAT BT Sl %? Which page is called the soul of the newspaper?

20 G RS L0 1)

Section 2
Attempt any 3 Questions. Each Question carry 10 marks (3x10) = 30 marks s uai d W <ifvTe | e
H 10 P PT g . ‘ (3x10) =30 3P
Q1. HGH & Id DI WY B BU ISP HEd ! RS HY? Explain the responsibility of the editor and

explain its importance?

Q2 fiedifga 3= A § fAa-ig AT ST g, T DY Bl WY P | Explain the statement that print

media is considered more reliable than other media.

Q3. 5l 1 TR U3 & e @ faRwdrell ©) yer ST | Throw light on the characteristics of any

newspaper writing.
Q4. T gug H fire Hifgar fpm ﬁm T GTHAT R IgT 8?2 What challenges is the print media facing at

present?

Q5. P Harcard - & forg fo-fs= dmaanait 3MIYYHAT §? What qualifications are required to

become a skilled journalist?
Section 3 <
Attempt any 5 Questions. Each Question carry 5 marks (5x5) = 25 marks fpg1 5 U8l & Ia% g | TS Uy 5
P BTG : . (5x5) = 25 3f&
Q1. VTR A THY for1-fv el &t siraaeran 8? What precautions are needed while taking an

interview?

Q2. HRdH e difsm &yl & 87 T R TORT oI | What is the future of print media in India? Write an

article on this.

Q3. THIGH & HTY HIF B T 82 What are the duties of an editor?

Q4. MR ﬂ'@?‘ﬁf T T &1 foRy Hed %, T HYT & gy PIIJ ustify this statement that Ganga has special
importance in Indian culture. .

Q.5. WIHR USH &1 UHER U B 901 7 87 What is the importance of feature pages in a newspaper?

Q.6. AR TG H BI-HH H GrauT Sa<ye 87 What precautions are necessary in news writing?

Q7. USINTA ¥ T T AR &7 SNYFAE e THTRAT & §9% g T TR U TIae a1 $31 What

do you understand by advertorial? Give a brief discussion on its increasing trend in modern print journalism
Okl oo ks ok ok e )
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Note: 1. Attempt all the questions as per given instructions.

Section 1
Multiple Choice Questions (MCQs) (01x15=15)
S.No. Questions Option A Option B Option C Option D
4. | The term Video streaming refers to Real time video Non-Linear Linear Video AB Roll Editing
.................... on Internet video editing Editing
2. ENG stands for .....ouane English News Electronic News | Electronic News English News
‘ Group gathering Group Gathering
3, | Non-linear media Interactive - {  Traditional. Static Media Print Media
Media Media
4. | Anchoring Verbal Non-Verbal video None of the
presentation Presentation Presentation above
5. | Production Control Crew, property | Pre-production Control of post- None of the
and Finance activity production above
management |
6. Property of media production Non- movable Land property Portable objects None of the
Property on aset. above
7 Setis @ eemeness Scenic design Group of Story board None of the
people above
8. Docu-dramais ... fictionalized A modern Documentary None of the
drama based drama above
on actual
events
9. The term Webcasting means ........ Media Web Design Web Creation None of the
presentation above
distributed
“over the
Internet
10, | e is Non-linear media. Interactive Traditional Static Media Print Media
Media Media
11. | Cyberspace refers to ......... Virtual world of Space for Space research None of the
Computer design above
networks
12. | Online communities Group of Community Online None of the
people radio communication of _ above
communicates Different
through Communities
Internet
43. | Hyper media ...oeereee Various data Media Hype Print media None of the
linked together above
by a hypertext
program.
14. citizen Journallsm s ....... Reporting of Amateur Reporting of None of the
Forelgn Citizen gathering for Indian Cltizen above
News reporting
15. E-Journalism Is .....c.ue. Traditional Reporting Reporting through | None of the
Journallsm Electronic news Internet above

[P.T.0]




Section 2

Attempt any 3 Questions. Each Question carry 10 marks (3x10) = 30 marks gt 3 Wit & 3w
AT TAF w7 10 30 HT § (3x10) =30 &F

Q.1. Explain in detail the working of a radio station? X[2aT &er Ft FAIITeA #1 =TT | auATT?

Q.2. What are the advantages and disadvantages of Electronic Media? Discuss. sgifa® #if¥ar %
WA A THEE FT G2 FET H

Q.3. What are the strengths and limitations of Television as a medium? T HT&TH % &7 ¥ TAtfasrT
Q.4. Write the script of a radio talk on environmental pollution? T TAT qT IfeAT amat i
Q.5. Explain in detail the working of a Television station? Te{arere Ter Y FrATUTe! 1 T T
W

Section 3

Attempt any 5 Questions. Each Question carry 5 marks (5x5) = 25 marks = 5 i & I
SN TRE T S AT FTE (5x5) = 25 3=

Q.1. Write a short note on “how the globalisation helped in the development of TV in India”.
vFeffaror A § Y F e # A A 1 o o) u it feeqefy fore

Q.2. What is Graphics? How they are useful in Media Production? Discuss in Brief. s =1
22 AifEr dewem § ¥ & syanh {2 @tm ==t w1

Q.3.  What do you mean by DTH? Write a short note. §i&ttsr & w19 w7 "nad &7 d@fRm feowft 53
Q.4.  What are the components of TV? Discuss. &t F we& FT §? F=1 X

Q.5. What do you mean by DTH? Write a short note. S&T= & s =1 awag g7 ®ferw feoaoft %%

Q.6. What is Non-news content on internet? Explain. SR O AR 9T =T 3‘7 qqTT)

Q.7. What are the Various stages of Production? Write Short note on each stage of Production.
Iarea ¥ Rt swor s 82 saned § vas www w)oERm feewft ford)

o ok ok sk ok ok ok %k ok %
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Note: 1. Attempt all the questions as per given instructions. .

1. Multiple Choice Questions (MCQs) [01%15=15]

1. The following is not a function of advertising

a. Information

b. Brand image Building

c. Persuasion

d. Pricing

2. By default advertising is done on a.

a. Limited scale

b. Mass Scale

c. Corporate Level only

d. Societal Level only

3. The following is the biggest limitation of advertising.

a. It forces the consumer to buy the things he does not need

b. It sells gloss and dreams too and dreams to prospective buyers \
c. It tells consumers about the arrival of new products in the market

d. All of the above '

4. Which are of the following according to Krugman is the third exposure
a. What is it?

b. What of it?

c. Wherefrom has it come?

d. None of these

5. Advertising contributes to.

a. Economic growth of society or country

b. National Capital

c. Power of marketing Firms -

d. Chaos in the already congested marketplace

6. Do you believe that advertising can bring about socio-economic change?
a. Certainly

b. Only if media have their footprints and audience are willing and able to buy the content
c. Only if a country or society is effluent

d. Certainly not

7. The last step in the process followed under the AIDA model is.

a. Intention

b. Attention

c. Desire

d. None of the above

8. What kind of promotional material can be given to a photographer’s shop? N

a. Catalogues of newly introduced camera

b. Roll of Fuji film .

c. A newly introduced camera displayed I glass window

d. All of the above

9. Non- commercial advertising is likely to forms on the following Issue

a, Consumption of fast food items

b. Promotion of hcalth spas !
¢. Awareness about use of Petrol hi
d. All of the above .
10. Brand switching is onc of the objectives of

a. Management

b. Markeling

c. Advertising o
d. Publicity

. [P.T.0]



11. The following is the element of the communication triangle
a. Public

b. Message L
c. Media
d. All of the above
12. 1f the current state of the prospective buyer is interested and motivated to buy, then we should have the following
communication objective
a. Change advertisements on the website
b. Overcome barriers to purchase (present in prospective buyer’s mind)with easy-to-accept obstacle removal options
¢. Undertake successful sales transactions
d. Allow prospective customers to try products through samples
13. The client of an advertising agency is called a
- a. Customer
b. Major
c. Corporate
d. Account
14. Which one of the following is not a media vehicle?
a. Leaflet
b. TV
c. Conference Hall
d. Internet A
15. Processing can refer to
a. Signal processing
b. Geometry processing
¢. Image Monitoring
d. Eitheraor b

Answer in long (any three)

Ql.  Explain the classification of the advertising. / ﬁmqﬁ%aﬁa?tvraﬁrwﬁl

Q2. Describe the advertising as a communication tool with exampie./ u‘*mmaiwﬁfﬁ'ﬁm:rﬁmam
GIESKEEIFY :

Q3. Explain the unethical advertising and regulatory aspect of the advertising. / o ¥ A s sie
e v B s :

Q4. lllustrate the development of the advertising. Explain the process of preparing Print and Radio

advertisement with example. / f=Tae ¥ R ) = ﬁﬁq%m%@ﬁﬁﬁmﬁmmﬁmﬁ

[ 10x3=30]

Answer in short (any five) [5x5=25]

Define AIDA Model of Advertising, / =T ¥ AIDA Heer A gReTTiT w

What is DAGMAR Model? / DAGMAR Hi=e a7 g

Name the types of advertising? / fa=raT & w3 AT FqTa?

Define the advertising as per Target audience, / wter zefat % srqee fasmra TR wX

Name the five stages of Maslow Hierarchy Model, / TR R e & e it i qATIYY
What is ASCI and give its objective, / ASC) 7T § ol Tor SRew )
What is Media Research?/ fifay o war &7

e ok e e of o ofe o
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