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NOTE: - ATTEMPT ALL THE QUESTIONS AS PER GIVEN INSTRUCTIONS

SECTION-A(Attempt all the Juestions)

S.No. . _ Questions Marks
Q1 (A) | First Indian feature film is ................... U5l YR BieR e & - 2
Q1 (B) { Director of Pather Panchali... . ORR Jfaicl ST exide | R w2
Q1 (C) | Hub city of Bollywood................... aﬁﬁgg P HEIE 2 ' 2
Q1 (D) | Main identity of Bollywood.................. eveen aﬁﬁg@ ﬂﬁ@mﬁ% [ 2
Q1 (E) | Common language of Bollywood films........cccevvunenennnn, aﬁﬂgs el &1 QR WY, 2

’ First sound film in Indian cinema.............. 2

UE | Ui RAM St ugeh R fhere
Q1 (G) | National Film Awards organizing entity is .......... D] ﬁ@nmmﬁ qrdr #‘TB_'T 21 2
QI (H) | Full form of NFDC is............... NFDC &1 URT [TH 2

: SECTION-B (Attempt any 6 Questions)
Q2 (A) | Discuss the pamllel cinema movement in IndiaHRd ¥ YA RAwr i waafaﬁﬁrq 1 4
Q2 (B) Explain the contribution of Satyajit Ray to Indian cinemaHRIIT RIAHT ¥ s Y BT ARG WY 4
Hifor
Q2 (C) | Discuss the influence of culture on Indian cinemaHRdIT RAwT R GWpiad UG Rl Bifog 4
Q‘2 ®) Analyze the changmg trends in Indian cinema over the decadesGRIP] H Wmﬁmaﬂm 4
gl 1 fasdwur Hifsr
Q2 (E) | Explain the importance of screenplay writing in filmsfteAf ﬁmﬁmm Wﬁ{q 4
Q2 (F) | Discuss the evolution of Indian film musicHRAIY flheraiita & ﬁaﬁmm'ﬁfaﬁﬁm . 4
Explain the role of editing in film productionfthed fAHI0T & YT BI YT W Fifolg *
Q2 (G) | iy 4
h2 (H) Discuss the contribution of female filmmakers in IndiaHRe & Higel b e IaTar SHIBAEF IRY ' 4
SECTION-C (Attempt any 5 Questions) .
03 (A) Discuss the contribution of short films to Indian cinema™Rad RIFAT A TNCBeAT & ANTGH R 0t 6

Explain the role of film archives in preserving cinematic hentagemﬁmﬁ Wam CZek:] 6
B D | e oot et e <y i

3(0) Discuss the influence of Indian cinema on global film cultureAq® WWW ‘Hﬂ?ﬂq ﬁleﬂ:"% 6
3 (©) | gy o w=i iR '
Q3 (p) | Explain the role of script analysis in film productionftbeH [THIUT [GPP A=IS0T B1 Yf¥reT WE wiferg 6

Explain the importance of filtn criticism in shaping audience percepﬁona'?faﬁ DI YR T H e 6
STl S HETHRIE PRI

Discuss the role of visual effects in modern Indian cinema3{TYfih mﬂmﬁﬁ@m Bl 6

Q3 (F) | ooyt v o
Explain the contrlbutlon of iconic Indian actors to cinema eI AT ﬂm it Adreiis UG 6
Q39 | 7 vqp o '

Q3 (E)
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NOTE:- ATTEMPT ALL THE QUESTIONS AS PER GIVEN INSTRUCTIONS

Price of admission refers to:

A) Ticket pricing strategies B) Free entry

C) Overprice fixed D) No gates

Sponsorship is:

A) Companies paying for exposure B) Events paying

C) No deals D) Reject

Fund-raising examples:

A) Crowdfunding and donations B) Debts C) Sales drop D) Taxes
Merchandising and licensing:

A) No sales B) Main cost C) Boost ancillary revenue D) Returns

Revenue process explanation includes:

A) Diversified sources B) Single source C) None D) Costs only
The budget in events:

A) Outlines income and expenditure B) Expenses only

D) Infinite

Cost-revenue management:

A) Ignore B) Overspend C) Balancing for profitability D) Loss
Cash flow management:

A) Maintains liquidity B) Block funds C) Delay D) No cash

C) No figures

Accoufiting tracks:

A) Estimates
C) Nothing

B) Income only

D) All financial transactions

Evaluation of costs:

A) Using observation and impact assessment

B) Guess C) Postpone D) lgnore

HRM policies include:

A) No hiring B) Fire all C) Recruitment procedures D) Random

Revenue: Sponsorship levels:

A) Tiered (gold, silver) B) One only C) None D) Free
Budget: Impact assessment:
A) Pre and post-event B) During only C) Never D) Guess

HRM motivation: Example;

A) Recognition awards B) Criticism C) No thanks D) Penalty
Cost-revenue: Evaluation techniques: A) Verbal

B) Cash flow statements and ROI calculation

€) No eval D) Future
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[Max. Marks : 30]
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16 Common types of events include: . 16 | Y & STl # A & ' . %
A) MICE (Meetings, Incentives, Conferences, Exhibitions) A) MICE (3%, dieaTes, i, weifaarn) N N
B) Only personal birthdays B) &ae eqiaderd SieATgeT 2 ._g. E
C) Daily routines D) Accidental gatherings C) &fore fasrmat D) 3THTEHE aHe .é_;v N k: -3
17 Understanding events-as a communication tool includes 17 R 39907 & §9 7 AT S TS F $S 3607 37 E : 5 =3 o E :‘:{ -
examples like: Cacd iy SEN g ; ,chi’ % i %Z § ~ e
A) Press Conference for announcements B) Silent retreats A) Ergomsit & e PC B) HiT s é - é é 5‘ E i;f aﬁo% g g _S ch g
C) Data backups D) Cooking shows C) 2T AT D) Eﬁﬁﬂff = M g g -§ §" é’_ g o § S E §
18 Events as a marketing tool are effective for: 18 U FRAUUTA IUEOT F FT FH 3T et & o wener 3>03 ] -é w 2 E % = %ﬁ g’ § § *_.33 %3 r;,:- y :E “c%
A) Productrecalls - B) Sales decline A) 3earg aradr  B) fershr F fRrae % :E g £ *:"; 2 E é % % §~_§ o = g 2 5 'S- g' gg
C) Experiential branding D) Hiding flaws C) 3rgsraTcas wifser D) @it ar fxamer 8 -——EE ,g_u i o~ -_?n a2 'E,TEI 5 35 g & g ‘% EED_ B g 9 g _f_: 5 g
19 In conceptualization, key steps to enumerate are: 19 mﬁﬂﬁwﬁ,mwﬁmmé‘: - I R E '=,_: _.E o ‘g _E § § s E é ,§ ? E § ; § s g g g e E éﬁ
A) Idea brainstorming and goal setting B) Execution first A) TR #ue ik @ Ayt B) fraaaa vee g | E > : %n ) 8 ‘E & E = g= g % £ E 2 _S 7 c.g 2228 g % g >
C) Cleanup priority D) Abandonment C) TR S SrfEwar D) 9ReamT 9 —-é & £ g § 2 _E-f—é 5 BE 3 g -g o T'E g ‘g g;o % g QTE g"g %" E*; - = ‘g—;%
20 The committee structure typically has: 20 AT Fvaar 7 AR o e g f g E»% g @ E E i} E ga_g {-.‘: EZ g gg -S ?:3 i:“*: é’ . é E gﬁ E E %é—g E n é "§ .é:é E =)
A) One person in charge of all | A) T3fr T Ty T e S ZLES, B35S 24EE o $ESS%Z ESSbvzz S5ETS0TEo823.5
B) Sub-committees for specific functions B) faferee F1at 3 frv 3u-wfAfat :_f g é”U:? § gj ggé%ééﬁ 'gnr;;;‘fgggg'%%gggﬁz%g;gg%iEg%%"fﬁﬁﬁégggg?
C) No sub-groups D) External vendors only C) FEIT-THF & D) Faw arely Raar E E 0 E s 3 gg g i{é E" %D% ; é)' gg ; SE ; 5% gg _g- % g .:Jn 13‘% _‘é 35 g % & = § §§
21  Meeting management step 1 is usually: 21 do% WEYH TIOT 1 FTHAR W T s: 5 g f £ Eﬁg%??ggﬂﬁgé.‘g%ﬁ?ﬁ g_“é'é%§§§-§§-§%§§§§§§'§§-§g ‘g,'ﬁ
A) Setting agenda B) Ending meeting A TSTaT AT B) FRr G S " o ::E_Eég Eéﬁézéégé §n§§§§§§§§§ éé?% E%%%gﬁﬁ %5%%3%
C) ignoring invites D) No invites C) 3TE=OT Y IFRW FAT D) FE 30T 1Y g E E%_ggﬁﬁgégégé“@é%3§§§§EE$§§@§§§§§§§§E§§E§'§§
22 Programming ensures: 22 viranfHer giafRae s @ & EEE‘.,_;5%2%5;:;;;E%EE%%Z%E%E‘Eg%‘%g?gg%;@;g‘géé%%g%
A) Cancellation B) Chaotic order A) TegreToT B) 3cuafeud & é" —_§ﬁgﬁfgﬁS%EEQQQEEEEEEEEESE&EEEEQE@E;;@%@E
C) Repetition D) Smooth flow of event segments C) geRrgfer D) gée Wt &7 gure yarg = g BTS2 F02R00T2 RS SE 0SS0 T00%3R0052%5%
23 Service management includes: 23 Qaruete 7 AT o z =i ~ o < I ~ o o
A) Vendor coordination and quality checks A) ﬁmmmmﬁa
B) Self-service only B) Fael Tag-Jar
C) No coordination D) Attendee complaints ignored C) FE FA=aT A8r D) 3ufeyg St $r Riaraat &y sy
24  Types of events can be classified as: ' 24 mﬁm%mﬁsﬂmaﬁ%ﬂﬁ?ﬂrmmﬁ
A) Cultural, social, corporate, personal A) wiepferE, wrafems, @iafe, safemrd
B} Only political rallies B) Fae U E et
C) Virtual games only D) None C) ¥awmafamr e D) RS g
25 Events as communication tool: Benefit is: L' 25  EE SUFUT & T F HTAGH: o E
A) Direct interaction with stakeholders B) Indirect ignorance A) RaURe & wrr T @O B) 319cURT AT
C) Message loss D) Confusion C) rfé;ara:rqmm D) &1
26 Marketing tool aspect: Events create: 26 TAUTS IUSHTUT UGE; FIUHH T &
A) Invisibility B) Buzz and visibility C) Debt D) Waste A) 3rgegar B) ==t i geaarn C) mor D) 3veg
27 Planning steps: Second typical step after conceptualization: 27 AYSEAT TOT: Hehedal & €16 gl faRIse ZoT:
A) Budgeting B) Evaluation C) Promotion last D) No steps A) eTe Fe1reT B) Hediamst C) 3ifaw ugewfa D) g 9T 7]
28 Organization structure Ii likely emphasizes: 28 FaTSe WA ii HHIT: 57 UT FW S
A) Chaos B) Flat no-structure A) 3ETaET  B) WUIE, SEARER
C) Hierarchical committee setup D) Solo C) werisw e afAf eqaear D) whel
20  Committee roles: Finance committee handles: 29 wfafa #r A B afAfy dereer ¢
A) Food B) Decoration C) Budget tracking D) Music A) 8iTsTaT B) Heae C) §57e efdhar D) d@afia
30 Meeting management 3 could involve: 30  FfEer ueitrer 3 o enfier By ma B
A) Advanced follow-up techniques B) Basic only A) 3591 ITeTeell ereheich B) sherer ferarer
C) No follow-up D) Email spam C) =1% et shriars g D) &Aer w#

o s o s ol o oo




10. What should a columnist do to maintain credibility?
a) Rely solely on personal opinions without evidence
b) Use facts, expert opinions, and logical arguments to support claims
¢) Avoid research and depend only on public perception
d) Copy information from other sources without verification
11. What does the intro of a news article primarily contain?
a)A summary of the entire news story
b)The main details of the event
C)A brief statement of key facts and direction of the news
d)Personal opinions of the reporter
12. Which of the following styles is mostly used in feature news?
a)Inverted Pyramid Style b)Pyramid Style
c)Hybrid Style d) Summary Style
13. What has significantly influenced changes in newswriting over the
last twenty years?
a)Decrease in audience interest
b)The demand for shorter and more engaging news formats
¢)Increased reliance on long-form articles
d)The rise of non-digital news sources
14. What is the role of a headline in a news article?
a)To provide a detailed account of the news
b)To attract readers’ attention and summarize the essence of the news
¢)To explain the source of the news
d)To present the reporter’s opinion
15. How does the Inverted Pyramid style enhance reader engagement?
a)By presenting all details at once
b)By allowing readers to grasp the main points quickly before delving into specifics
c)By omitting less important information
d)By making the article longer and descriptive
16. What is a travelogue?
a) A fictional story about a journey
b) A detailed account of travel experiences
c) A book of maps  d) A documentary about travel
17. What is the primary purpose of a travelogue?
a) To persuade people to visit a place
b) To share personal experiences and observations about a journey
¢) To provide historical facts only
d) To describe fictional places
18. Which of the following is an important element of a travelogue?
a) Imaginary characters b) Vivid descriptions and sensory details
c) Only historical data  d) Business advertisements
19. What kind of tone is usually used in a travelogue?
a) Formal and academic b) Informal and engaging
c) Aggressive and argumentatived) Neutral and emotionless
20. Why is research important in travelogue writing?
a) To make the story more fictional
b) To add accurate details about places, culture, and history
¢) To copy content from other travel books
d) To impress publishers

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

What is the best way to prepare for an interview?
a) Research the interviewee and topic in advance
b) Go to the interview without preparation

c) Only rely on what the interviewee says

d) Avoid reading background information

What should a journalist do if the interviewee refuses to answera question?

a) Force them to answer '

b) Politely ask the question in a different way

c) End the interview immediately

d) Ignore the refusal and continue with the next question

What is a leading question in an interview?

a) A question that encourages a specific response

b) A question that allows the interviewee to speak freely

¢) A question that has no answer

d) A question that is only about politics

Why is it important to take notes during an interview?

a) To prove the interview happened

b) To capture key points for accuracy and reporting

c) To make the interviewee nervous

d) To avoid using a recorder

What should a journalist do after the interview?

a) Forget about it and move on

b) Verify facts and organize the information

c) Publish the interview without checking for errors

d) Avoid contacting the interviewee again

What is the function of a lead in a news story?

a) To provide background information only

b) To introduce the story and summarize the most important details

¢) To include direct quotes from the source

d) To provide the reporter’s personal opinion

Which of the following is the most commonly used type of lead in hard news
reporting?

a) Descriptive lead b) Summary lead c) Question lead
A soft lead is typically used in which type of news story?
a) Hard news  b) Breaking news ¢) Feature stories  d) Political news
What is a delayed lead?

a) A lead that immediately summarizes the entire story

b) A lead that provides details gradually before revealing the main point
¢) A lead that includes only quotes

d) A lead that states only the date and location of an event

Which of the following should be avoided when writing anews lead?
a) Including the most important information

b) Keeping the lead concise

¢) Using unnecessary details and wordiness

d) Stating the five Ws and H (Who, What, When, Where, Why, How)

ko ok ko k kK Kk

d) Narrative lead
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'NOTE:-'A’ITE_,MVPT’ALLTHE QUESTIONS AS PER GIVEN INSTRUCTIONS

S.No | Question ... e A - B - c 1D ..

1.| Who was the inventor of J.L. Baird Gutenberg | Bill gates John Reed
Television? R :

2,| A brief introduction- of a Embargo Caption Description None of the
photograph is called: ’ : | above

3.| News'headlines are........ Flush left Banner | Both (a) and (b) | None of these

T headline. headline o
4.| Indian-Television Doordarshan | Delhi Mumbai Kolkata . Chennai '
kendra Situated at......... , R
5.| What is the quality of reporter | Laborious Sikilled Rough and All of these
. » tough B
. 6. What is the prmcxples of news | Balanceand | Accuracy Clarity | All of these
.| editing . - fairness B , o s
© 7.| What is pool reporting Collect news | Group of Group of news | None of these
L. . . journalist _ I
- 8.| What is the byline story By name of | By surname | By fathers name | None of these
i L | | reporter L . Lo
" 9.| What is the quality of good passion curiosity initiative All of these
t | crime tepotter ST
10 How many types of media Broadcast Print Media | Internet Media | All of these
o Media : , |

11| Reporter works on five Ys Vs Ws Cs

12 . T Vivid Bharati | Akashwani | Door darshan | Radio
AIR is also termed as 7

13| Which is one of the best - Vivid Bharati | Hum log Mahabharat Chandrakanta
known services of AIR ? ;

14 Beginning, Light, Script, actor and | writing, filming
What are the 3 elements of a middle and sound and | director and editing
story? end camera

15 The opening lines of the story, | Lead Body Middle Resume
called

16 Corresponde | Local Reporter Stringer
A local reporter is also nt corresponde
called.... nt

[P.T.0]
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17. | A specific field in the Source * [ News Beat ‘| Reporting
journalism which is assigned
to the reporter to gather news
is called...... ’ '

18. | Film reviewer should not Actors' name | Plot of the Facts Climax
reveal.......... _ ' story -

19. | The first step of movie review | Write review . [ watch movie | commenton [ read
isto......... movie

20. | Timeliness is a criteria of News /| source reporter photo
............ selection

21. | A journalist who is not Free-lance Reporter | Stringer Journalist
attached with any media Journalist
organization is called: :

22. | The information which is come | Data Book News All off the
from all direction of the world above
is called..............

23. | Complete the phrase "........ Lion Cat Rat Dog
bites a man, it is not a news,
but man bites a ........,itisa
news.

24. | Sources of follow up news Diaries Media Public all of the
are........... Libraries Libraries above

25. | A Person who takes interview | Interviewee | Interviewer | Journalist None of the
iscalled ............ 4 above

26." | A Person who gives interview | Interviewer | Audience Interviewee | Reporter
iscalled............ ,

27. | Hard news and daily routine Inverted Hourglass Narrative Dramatic
news are mostly written in pyramid - Unity
........... style

28. |....... is used to inform reader | Jump line Tag line By line Caption
where he can find rest of story
of the front page.

29. | The first para of news story is | Headline Byline Kicker Lead
called.......... :

30. | Byline term is used to publish | Editor Reporter Proof reader | Sub Editor
news story by the name of

---------

e o e o o e o o o e ok ok sk ok ok ok o ok
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'NOTE: - ATTEMPT ALL THE QUESTIONS AS PER GIVEN INSTRUCTIONS

SECTION-A (All questions are compulsory)

Eehfasr FHToT % TRl fr ygae HifST 3R 93 ¥ v u afafafe # aoiE fiw)

S.No. Questions Marks
QI(A) Define electronic media with examples / 3qT80T 111%3’ sﬁﬂﬁﬁﬁ Az Hr Qﬁﬂlﬁﬂ 2
R
QI(B) Identify the main purpose of a radio report. / t@m‘r ﬁq’lé'iﬁl qea 332’\'%?1 qgaIAe| 2 _
QI(C) |} List the key responsibilities of the as51gnment desk. / 3ﬂ=n'$ﬁﬁ?: &= Ry et 6 2
.| gErEeEE -
Q1(D) | Differentiate between the camera movements “Pan” and “Tilt.” / %Hwﬁt ‘Y aivfReed 2
| 3R TR ’ ‘ _
QI(E) | State why reflectors are essential during outdoor shoots / ST o ISR YL Q? a"km 2
| Rt Ff TS A :
QI(F) | Enumerate four types of “Piece to Camera (PTC) »/ ‘QH?@-TFRT (PTC)” FIAR ‘;I?Flﬂ' as‘r 2
QI(G) Illustrate the role of voice-over in electronic medla productlon / m e Axor fl’ 2
| aferer- 3t Y sy T AT |
|QI(HY| Define graphic designing in media context. / FTET T3t 3 TP %msﬁm Hr qﬁma 2
: mm
SECTION-B (Attempt any 6 Questions)
Q2(A) |Desciibe the three types of lights used in a three-point lighting system. / &el- fag mr azaw 4
oY 9T el TR Y ISCH HEv Al :
Q2(B) | Iiustrate the working of an audio chain and list its s components. / 3T A & F T T 4
Hfore 3R 50 & vewt A1 e s
Q2(C) | Design a short patriotic radio script for AIR FM Rainbow. / WI%HTI THTH & 37 v s 4
Hftrea xmmiEa e fwee B fifvw)
Q2(D) | Identify and briefly describe the stages of television production with one actlvnty for each. / 4

[PT.0]
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[Time : 3:00 Hours 1 [Max. Marks ; 70]
NOTE: -ATTEMPT ALL THE QUESTIONS AS PER GIVEN INSTRUCTIONS

SECTION-A(Attem pt all the questions)

S.No. Questions Marks
Explain the difference between Public Relations and Adbvertising. 2
Q1 (A) ST SR R 3 i e
State the importance of Corporate Communication for company image. 2
Q1 (B) maﬁ@%%ﬁmmmﬁ%ﬂwmmml :
1 List the main tools used in Public Relations. 2
AO ST 3 3w e S a1 s st 1 g
D Describe the use of social media in Public Relations, 2
Q1 (D) ST 3 St e & v e g
Define a press release and its purpose. 2
Q1 ®) 3 et o e st e s
Explain the role of trust in Public Relations, 2
Q1 (F) S & e Y e sy
Describe methods for handling a crisis through communication. 2
Q1(G) m%m#mﬁm%aﬁ%wn
List the key elements of effective communication, 2
Q1 (H) T FE 3 e e B et sy ]
SECTION-B (Attem pt any 6 Questions)
Discuss the evolution and history of Public Relations in India and abroad. / wre o Tt 4
22 (4) TR e ot giere v st g
Define Public Relations and explain its main objectives and importance in modern 4
Q2 (B) communication./ sy W afoumT i aik mgﬁmdanﬁm%g@mammmn
Differentiate between publicity, propaganda, public affairs and public relations with 4
Q2 (C) examples. / yam, sidfter, e we sft s ¥ g W IeTeW W TaRY)
Explain symmetrical and asymmetrical theories of Pub|ic Relations with suitable examples. 4
Q2 (D) / s Y e (Symmetrical) v srammig (Asymmetrical) frgidi ﬁ FTET Gfe TRy
Define strategy and explain its role in Public Relations and Corporate Communication, / 4
Q2 (E) R A wforar e ot sFRiT & e | ]
[P.T.0]




f)z F)

Explain the process of preparing a rejoinder and its role in damage control. /

I !

Discuss the importance of writing skills in Public Relations and Corporate Communication.

2C) |/ sivhstiedariE AR
2 Explain press releases and backgrounders along with their structure and importance in
Q @) media communication. / Sefigfieic@srsemrreRsiviRadardvsaEaitaa Ry
SECTION-C (Attempt any S Questions)
Describe the process of organizing a press conference. / @ #i3i o & i wfdFar # auiq
03 (A) | o
03.(B Explain proactive and reactive media relations with examples. / sif¥ea ailt fraf¥es Hifear i &
Q3.¢B) FeTET Wi FHATIY
Discuss the ethical aspects involved in media relations. / #if&ar veui & it e vegett w ==

Ps ©)

#itm

})3 (D)

Explain the role of technology in modern Public Relations and Corporate Communication. /

Y AFTTETHHI Reaaras e AN sy

Q3 (E)

Write a detailed note on the importance and structure of a press release. /

afpfirremeiarmtaaaftifafay

iiQ3 (F)

Explain the planning process of a PR campaign and the factors important for its success. /

STEHTE SATITIFHHRDHIGATATE)

}23 (G)

Explain media trips or facility visits and their importance in building media relations. / #if&ar
fowm Sfaferht fafsre 1 augmey ot Hifken deivl i qorge w0t § 3799 weed A TARY
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' New Media
[Time : 3:00 Hours ] ' [Max. Marks : 70]
SECTION-A (Attempt all the questions) _

S.No. . Questions ‘Marks
Q1 (A)| Define interactive TV. ZeXuied &dr & RARa HifT| : 2
‘QI (B) What is terrestrial transmission? e fgaar grafaerst =T & -2
bl (O] State any one limitation of online newspapers. HTANEsT WATHR T3 I FIE TF WAT 2
L | R
Bl (D)| What is the future of e-newspaper? é—ﬁiﬁiﬁfﬂ' I AT FAT R 2
{Ql (E)| Define cyber law. HATF Hlefel Fr aiemy e 2
ng (F)| Name any one type of website. f3FHY U YR Y Ja@se 1 A7 faf@v| 2
Q1 (G)] Fill in the blank: Editing for web journalism requires_____skills, @rely €417 #Y: 39 2
| grERarh e whe$ smaeasar
Q1 (H)| What does Wi-Fi stand for? Wi-Fi & T 31 §7 2

SECTION-B (Attempt any 6 Questions)
Q2(A) Explain the scope and importance of multimedia. FHECTHITSAT - AAT 3R Agea TS 4
Hfarey :
Q2(B) | Describe the reasons for the growing popularity of e-newspapers. é—b'-l[a'w Hragar 4
AT & FHROT FA18V .
Q2(C) | state differences between DTH and cable transmission. DTH 3T 3ael AT #H HaX 4
ERIEN
Q2(D) | What are the roles of blogs in online journalism? TAENS TIFIRET ¥ Seilew i HfFHT 4
|
PQEE) Write about early communication techniques. YRR AR d&eiiel & aR H faf@w 4
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Q2(F)

How is cyber journalism different from traditional Joumahsm‘? 'ﬂTQiIT EECAIGIRIENEIG
UFHRTRET W FY 37T 87

Q2(G)

What is the need and importance of email in media? FTEIT #F $3er Fr 3naeTFar ik

g FTR?

Q2(H)

Write two differences between online and traditional news consumption. Jiteensa 3R

R AR @Od & & 3 AR

SECTION-C (Attempt any 5 Questlons)

Q3(A)

Describe the cultural perspective of media technology. AT aFelisd & Hﬂﬁﬁﬁ

gRehIVT  THEATST

Q3(B)

Analyze the advantages and disadvantages of fiber optics in cemmunication. AR H HIgaR
3ifeeara F arer AR grferat &1 fAeewor Hifew|

Q3(0)

Explain the concept and use of social media tools in news reporting. FHTHAR Rféar s
Hrere AT To A HawredsTr T 3T [aFaR A THEAEU)

Q3(D)

Evaluate the impact of technological advancement on entertainment media. AANSTT Hfgar

TR TR FerATal 3 WHIG T Hedished hiiorv|

Q3(E)

Discuss the editing requirements in web journalism. 99 ARG & VG et
R T R

Q3(F)

Critically assess the history and future of e-newspapers. 3 '-TEIW & gfaer™ 3R Higsy
B ATATHD HiD Diforg|

Q3(G)

Explain the legal aspects of web journalism. 9 WEPINAT &b 3”F‘Eﬁ qgqsfl &l ﬁ'&m |
RAELER

Q3(H)

Describe the development of cinematography devices. APt SuaRl & ﬁaﬂ'ﬂ G
faaR 4 sarzyl
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