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1.  Multiple Choice Questions (MCQs) [01x15=15]
1. Which of the following is not a Social Media Platform?
a.  Facebook b. Twitter c. Instagram d. Google

2.In___, we create our online communication sites through which we can share information, images, ideas, audio and video files,
as well as other content with our friends, family members, and business partners.

a. Search Engines b. Social Media ¢.-Google Images d. Google Search
3. Which of the following is a Social Media Classification tool?
a. Social Publishing b. Social Networking c. Photo-based Social Networking d. All of the above
4.___ content through social media (videos and written text) allows us to disseminate information.
a. Networking b. Publishing ¢. Marketing d. Advertising
5. Which social network is considered the most popular for social media marketing?
a. Twitter b. Facebook ¢. Linkdin d. Whats App
6. What is meant by "micro-blogging"?
a. Blogs which are posted by companies, not individuals b. Blogs with limited individual posts, limited by character count
c. Blogging from mobile devices d. All of the above
7. Which social media platform is best for B2B marketing?
a) LinkedIn b) Facebook ¢) Instagram d) Twitter
8. SMM helps improve -
a.Brand Awareness b. Product Visibility ¢.BothAand B d. None of the above
9. Facebook was founded by -
a. JackDorsey = b.Noah Glass c. Biz Stone d. Mark Zuckerberg
10. Using ____, we can send messages, images, audio, and videos to friends, relatives, colleagues, and customers.
a. Facebook b. Quora c. Pinterest d. None
11. Twitter was founded in the year -
a. 2004 b. 2005 c. 2006 d. 2007
12. LinkedIn was founded in the year -
a. 2001 b. 2002 c. 2003 d. 2004
13. Which of the following is an image-pinning website?
a. Twitter b. Instagram ¢. Pinterest d. Snapchat
14. A pin is anideauser's____on Pinterest.
a. Create b. Find ¢c. Save d. All of the above
15. Video series, ____ are the main YouTube content types.
a. Podcasts b. Infographics c. Presentations d. All of the above
j1.  Answer in long (any three) [ 10x3=30]
L L et aT TYerer AT ¥F worry v fAeare & gofF FRTW / Describe in detail the impact of social media on business goals,
g T Rgor@EEE AThfem) ¥ JTEaT F) Explain content marketing.
5, TR Eyorie & STTHT FT AT {2 IArgLUiY WIZT FRATE What do you mean by Customer engagement? Explain with examples
4 AT Mgy FASHE T 82 FAATE/ What is Social Media Management? Explain.

Answer in short (any five) [6x5=30

ﬂL Write a short note on Content Marketing. fee m%ﬁnuzw H@ﬂﬂ’?ﬁ'ﬁf@ |
L Explain Modern Communication. /RIS FIAPTA P! GHFE?
2 How advertisements on YouTube can be controlled? /ZCYd W froel ) fop wa e ity foan i w@an 82/
3 Write the taols for the promotion of Instagram. / SETITH ¥ T=X % forg Iusewt # g | :
write a short article on Snapchat. / [UTe W Ue Ot aw fafgu)
article on advertising campaign on Social Media. /Avre Hifgar )= vaR AfaF W uE it da o)
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